
 



Marianne Cusato, designer 
for Builder magazines 
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Square footage used to 
determine value, not because 
it met our needs, but because 
drywall was a cheap and easy 
way for builders to 
differentiate their homes. 
Somewhere along the way, 
we lost usable space. Houses 
became so large we had 
trouble furnishing, heating 
and cooling them. Some 
were so poorly designed that 
private conversations were 
difficult because noise 
carried from one area of the 
3,000 sq ft home to another. 
We need to design for how 
we live, not for the sake of 
square footage. 
 

 
 
 
 

 
Architects predicted an increase in demand for homes with outdoor 
living space and their prophecies are being confirmed by 
homebuyersõ desires and current homeownersõ remodeling plans.  
Over half of the architects who participated in The American 
Institute of Architectsõ Trend Survey identified that ògreater use of 
front and side porchesó is an up-and-coming trend for 2010.1 And, 
94 percent of residential landscape architects stated that outdoor 
living spaces, including cooking and entertaining areas, would be 
popular.2  
 
While 77 percent of respondents in a Professional Remodeler survey 
indicated that their average job size decreased last year, 47 percent 
said that the price for their average exterior job increased.3 Not only 
are homeowners seeking out more living space beyond their homeõs 
four walls, buyers are exerting this preference as well. In fact, 80 
percent of those who have purchased a home in the last three years 
or plan to in the next three named both a rear patio and front porch 
as òmust havesó for a house.4   
 
 
 
 
Ice-cold lemonadeé porch swingsé brisk evenings around the 
fireé outdoor living has always conjured blissful memories and 
inspired romanticism for hostesses, but why has the outdoor living 
trend recently taken hold? Now appears to be the perfect storm of 
downsizing, a desire for community connection and hosting in the 
home. The culmination of these factors has pushed homeowners to 
think beyond the traditional definition of living space and rely on 
patios, decks, porches, tents and even garages and carports as 
supplemental living quarters.  
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Houses are shrinking. The average size of a new home in the third quarter of 2009 was 215 
square feet smaller than at the start of 2007.5 òRight-sizingó is all the rage; sprawling Mc-
Mansions are a dying species as lofts, cottages and space-efficient ranch styles are hitting 
markets across the country. From young urbanities to retiring boomers, simplified homes 
appeal to the masses for a variety of reasons: 
 

 Empty nesters and retirees are downsizing to reduce maintenance.  

 Depression 2.0-era thinking and tightened lending have influenced the size of 

homes. 

 Young professionals are choosing to live in the city versus the suburbs to reduce 

commute times and are prolonging the age for starting a family (which lends itself to 
suburban living). 

 

 

 

One of the reasons porches are in demand, according to The American Institute of 
Architectsõ survey, is òdue to an increased emphasis on neighborhood interaction.ó 
According to Iconoculture, Inc., beehiving remains popular ð the growth of tight-knit, 
alternative communities, countering feelings of fragmentation in other areas of social and 
national life. A sense of community feeds directly into this need. What better way to meet 
and connect with neighbors than right in your own backyard. 
 

 

 

People define the òAmerican dreamó as having friends 
and family more often than they define it as owning a 
home, having a successful career or being married.6 

Consequently, they are spending more time with loved 
ones and are eating at home more often and staging 
more stay-cations. With this increase in family and 
friend time comes an increase in hosting at home and 
an added focus on taking the party outside.  
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With the transition to outdoor living, homeowners are looking for ways to extend their 
footprint and design acumen to the exterior. A homier appearance can be achieved with 
décor, building material upgrades and accessories. 
 

Homeowners are relying on upgrades that elevate the outdoor experience, that offer 
increased curb appeal and are not frivolous when itõs time to sell.
 

 

 

What better way to create a pleasing setting than 
updating the backdrop. In an exclusive poll by 
Loweõs and Money magazine, replacing or 
repairing siding gave respondents the best combo 
of happiness and financial payback ð with 88% of 
homeowners indicating that it increased their 
happiness.7 Replacing a homeõs exterior with fiber 
cement siding ranks as the top remodeling project 
when it comes to return on investment.8 With 
advancements such as James Hardieõs 
ColorPlusÊ technology, fiber cement siding 
requires even less maintenance than ever before 
and includes a warranty guarantee that the color 
finish will not crack, chip or peel for at least 15 years.  
 

 

At one time, landscaping meant expensive topiaries 
and ponds that resembled water parks. Water 
conservation and reduced consumer spending have 
impacted what a well-manicured lawn looks like but 
has not changed the fact that a well-manicured lawn 
is still sought by homeowners. People are choosing 
to supplement their gardens not with more 
vegetation but with lighting that shows off what 
they already have. Also, with the locally-grown 
movement, homeowners are opting for vegetable 
and herb gardens. 

 

Money magazine; Lowes.  (2010, April). Making the right moves. Money. 92. 
 
Alfano, S. (2009, November). Cost vs. value report. Remodeling. http://www.remodeling.hw.net/2009/costvsvalue/national.aspx   

http://www.remodeling.hw.net/2009/costvsvalue/national.aspx


 

Those who yearn for additional space but lack a porch are relying on canopies, tents and 
gazebos. These options are not only inexpensive, because they are freestanding, but 
homeowners can choose their location and even take the structure with them when they 
move.   
 

 

 
 

Accessorizing is the answer for homeowners who already have their outdoor space in tip-top 
condition or are looking for some quick fixes for hosting. From fire pits to lighting to lounge 
furniture, there are more options than ever to set the stage for entertainment.   
 

 
 
 
 
 
 
 
 
 
 
 
 
 

   
  

 
 
 

 
 

 

Insignia® - Simulated Rock Outdoor Speakers Best Buy 
($99.97 for pair)                                               

Firehouse ð Black  Target  ($159.99) 

 

 
 

Black Finish Plastic Window Pane 4 Watt Low Voltage 
Light Home Depot ($4.97) Outdoor Beanbag Cube  West Elm ($89) 

 

 
 

 
 


